Viewpoint "
EDITORIAL:.

Nikki Weller

Social engagement

Email: nikkiweller@quartzltd.com

We must get to grips with social media, says Natalia McDonagh of Cornelius

EDITOR

Andrew Warmington, DPhil

Tel: +44 (0)1737 855080

Email: andrewwarmington@quartzltd.com
NEWS & PRODUCTION EDITOR

Tel: +44 (0)1737 855088
SALES:.
SALES DIRECTOR

John Lane

Tel: +44 (0)1737 855076
Email: johnlane@quartzltd.com
DEPUTY SALES MANAGER

Helen Smith

Tel: +44 (0)1737 855062
Email: helensmith@quartzltd.com
SALES EXECUTIVE

Mark Yang

Tel: +44 (0)1737 855071
Email: markyang@quartzltd.com
SALES EXECUTIVE

Jake Nixon

Tel: +44 (0)1737 855047
Email: jakenixon@quartzltd.com
MARKETING:.
MARKETING MANAGER

Nathan Page

Tel: +44 (0)1737 855023
Email: nathanpage@quartzltd.com
CIRCULATION/SUBSCRIPTIONS:.

SUBSCRIPTIONS
Tel: +44 (0)1737 855032
Fax: +44 (0)1737 855358
Subscriptions, Quartz Business Media,
Quartz House, 20 Clarendon Road, Redhill,
RH1 1QX, UK
Email: Subscriptions@quartzltd.com
CORPORATE:.
VICE-PRESIDENT

Steve Diprose

Tel: +44 (0)1737 855164
Email: stevediprose@quartzltd.com

OVERSEAS SALES REPRESENTATIVES
CHINA
Yolanda Yan
Beijing Oriental Foreland Consultants Co.,Ltd.
China
Tel: +86 10 84823421
Fax: +86 10 84846103
E-mail: info@fair114.com
INDIA
Sachin Dawda
Quartz Business Media Ltd
Tel: +91 99 204 74017
Email: sachindawda@quartzltd.com
JAPAN & KOREA
Mr Sadao Mizoguchi
MIJ Inc
Tel: +81 48 476 6146
Fax: +81 48 476 6149
E-mail: sadao.mizoguchi@gmail.com
USA
Ben Jones
Century Global, LLC
Tel: +1 610 225 2396
Fax: +1 610 225 2397
Email: bjones@centurygloballlc.com

Website www.specchemonline.com
© Quartz Chemicals Ltd, 2013. ISSN 0262-2262
Annual Subscription £115.00 UK, €157 Europe,
US$200 USA, £130.00 overseas, post-free throughout
the world. Single copy, £35.00 including postage.
Speciality Chemicals Magazine (ISSN 0262-2262)
(USPS No: 021-883) is published in January, March,
May, July, September & November by Quartz
Chemicals Ltd, and distributed in the US by DSW, 75
Aberdeen Road, Emigsville PA 17318-0437. Periodicals
postage paid at Emigsville, PA.
POSTMASTER: Send address changes to Speciality
Chemicals Magazine, c/o PO Box 437, Emigsville, PA
17318-0437.
Published by: Quartz Chemicals Ltd
Quartz House, 20 Clarendon Road, Redhill,
Surrey RH1 1QX, UK.
Tel: +44 (0)1737 855000
Fax: +44 (0)1737 855033
Printed in England by Pensord, Blackwood, UK.

Follow us on Twitter
www.twitter.com/specchemonline

Join the discussion on LinkedIn
http://tinyurl.com/ax8rn6tchemonline

O

pinions on social media (i.e. Twitter,
media is awash with stories on world-leading
LinkedIn, Facebook, LiveJournal, Google
brands being damaged by a single ill thought+, etc.) continue to divide industry. For
out tweet.
every opponent who views it with fear and
I personally would advocate restricting the
loathing, there seems to be a corresponding
access to corporate accounts to a few marketing
addict proclaiming that “What you say is less
professionals only. Being a director does not
important than the fact that you are saying it”.
automatically make a good fit for managing the
Social media has certainly become a
company Twitter account! You can then work
recognised method of business promotion.
with the staff’s social media accounts, with their
Companies in the B2C space have
permission, keeping the engagement
“I believe it is paramount to focus levels high and generating interesting
been successfully using it for a while,
but the B2B market - and the
your social media strategy and content.
chemicals industry in particular - is yet
Some companies ban their
have clear objectives”
to properly follow suit. Countless
employees from using Twitter, while
studies have documented successes by
employment tribunals increasingly see
B2B companies driving results in social media.
cases for unfair dismissal after a dubious tweet. Cornelius
Differentiating your company, getting to the decision
runs regular workshops on social media and our policy
maker, “cutting through the noise” and generating leads
handbook details guidelines on do’s and don’ts when
are certainly primary targets for a B2B business. This is
mentioning the company’s name in personal accounts.
where social media can provide the cutting edge to a
Which platforms a company should engage in is a
company’s business development and marketing strategy.
difficult question. We have decided to limit the networks
Some statistics claim that in five years’ time Facebook
we participate in by geographical market. In the UK, we
could dominate the web, providing cost-effective
have been developing Twitter and now have five different
opportunities to build relationships with customers and
accounts: @CorneliusGroup, plus @CorneliusInd,
suppliers on an individual level, while engaging with
@CorneliusFood and @CorneliusCos for discussions on
potential employees, something which is of huge
specific applications in chemical market segments.
importance in the mature chemicals industry.
Twitter is also popular in France - hence the
Back in 2011, it took us a few months of rigorous
@CorneliusFrance Twitter account. In Poland Facebook is
research and planning before I, as group marketing
the preferred choice in the B2B market, hence Cornelius
manager, felt confident to recommend to the Cornelius
Polska on Facebook. Interestingly, the first social media we
board that we engage in social media. However, I believe
engaged in was micro-blogging - Cornelius CEO Neville
it is paramount to focus your social media strategy and
Prior’s was launched in 2010 and continues to be a strong
have clear objectives.
part of our social media strategy.
Cornelius’s strategy here is threefold: to communicate
The majority of our employees globally are on LinkedIn,
the cornerstones of the brand and those of our principals,
a fantastic tool for developing business relationships.
our corporate social responsibility activities and new added
Again, LinkedIn must be integrated with everything else
value concepts; to engage customers, principals and
the company is doing to generate results. In my view,
industry media on developments within their industry,
LinkedIn currently provides somewhat limited
discussing latest product launches and providing
opportunities to promote a company but our employees
regulatory updates; and, search engine optimisation. Social
have found it useful on an individual level to develop
media is thus considered within the full cross-channel
relationships, open doors and identify new business.
communication mix.
Youtube is also a powerful medium. We have been
It is difficult to put a financial value on social media
posting videos there demonstrating the functional benefits
activity. The indicators we use are exposure, engagement
of the products we supply and have used these videos
and conversion. By regularly monitoring the effectiveness
within our coordinated promotion alongside other
of various social platforms and amending the ways we
methods, such as e-marketing. Beyond this, I personally
communicate on the web, we achieved growing number
am not yet convinced about dedicating more resources
of followers from relevant industry segments, while clickhere, but who knows - perhaps in a few months’ time
through rates to our websites saw a 27% increase in 2012
Youtube would form the centre of our marketing mix?
- a tangible benefit that can be traced to sales generation.
I believe social media can - and should - be used actively
Another benefit of working this platform is increased
in our industry. SMEs in the chemicals industry can now
interaction with media, reaching editors and journalists in
compete with larger corporations because they can
the form of Real Simple Syndication for possible
leverage social media to their advantage through effective
participation in an editorial. There is the question of
engagement and creative content at lower costs. Being
resources to address when planning to optimise your
kept on your toes is a good thing for the business, surely?
social media presence. Regular - preferably daily - postings
Natalia McDonagh, Cornelius Group
are required, more frequent in the case of Twitter.
E-mail: natalia.mcdonagh@cornelius.co.uk
Striking the balance in terms of employee access to the
company’s social media feeds or managing them
Editor’s note: We will also be relaunching ourselves on
singlehandedly is no mean feat. At Cornelius, we strongly
Twitter shortly. Follow us on
believe in engaging the staff in marketing policy, while
www.twitter.com/specchemonline
protection of the brand is vital for any business - the
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